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WE'RE CREATING SOMETHING SPECIAL IN THE
CENTRE OF CARDIFF. ALREADY A FAMILY-FRIENDLY
TOP 5 UK REGIONAL SHOPPING CENTRE,
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be a Top 5 regional shopping
in the UK for footfall.
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Principality Stadium
Home to Welsh Rugby and playing
the likes of Harry Styles and Beyonce

BUTE EAST

DOCK
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The brands that are already here,
love being here. Fashion to homeware
to lifestyle to fitness to beauty and
beyond, St David’s partners with a host

flvin’ ti,er of famous names, including a recently

cepenhagen upsized Oliver Bonas and some hugely GAUCHO

exciting openings coming later this year.
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St. qud S 1S alreqdy an establlshed and thrlvmg family-friendly cit

-

but the potential is huge. And with our new leisure, food |
. we'll be drawing more people our way, for longer-ta
metrics to a whole new level. It aII adds up to it bein g
o\thls V|brcmt capltal W|th a young populatlon d
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_ 't of development New velodrome being
| ;‘-‘-"f“Uh‘“é“FWdy, including - ddd-:ed-to the International
2000+ apartments. . Sports Village.

-~ destination, but the future is Iooklng even better. The numbers are good
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HOW IT ALL
STACKS UP

RETAIL SPACE IN
THE CITY CENTRE
Ing more reason to drop by and hang out a while.

ic space giv

of quality time. And that’s only set to increase with our new leisure, food

A lot of people like to come here, and when they do, they spend a good bi
hub and publ

ANNUAL
FOOTFALL




NEW TREDEGAR

USK TINTERN
NEW INN
CRUMLIN
PENGAM
TYLORSTOWN NELSON
TUTSHILL
SHIRENEWTON
PORTH ~
TRETHOMAS NEWPORT CALDICOT
BLACKMILL CHURCH VILLAGE
LLANHARAN TAFF'S WELL
PYLE ‘
9
SRIDGEND . ‘ AVONMOUTH
\ 1
S '/ PORTISHEAD
COLWINSTON CARDIFF o
COWBRIDGE ,l'
CLEVEDON NAILSEA
% BARRY

CARDIFF

AIRPORT
HERE FOR EVERYONE, RHOOSE %
FROM ALL AROUND coneressury S

SAINT GEORGES
WESTON-SUPER-MARE



UPMARKET
FAMILIES

PROSPEROUS
PROFESSIONALS

SETTLED
SURBUBIA

ASPIRING
COMMUNITIES

TRADITIONAL
HOMEOWNERS

URBAN
DIVERSITY

TENANT
LIVING

HARD-UP
HOUSEHOLDS

CONSTRAINED
PENSIONERS

BUZZING WITH
A REAL MIX OF PEOPLE

Far and wide, near and next-door neighbours,
our mix of guests just goes to show how much

of a go-to destination we've become.

1%

INTL'
TOURISTS

37

DOMESTIC
TOURISTS

USER GROUPS
(%)

10°

WORKERS

14

LOCAL
RESIDENTS




CATHEDRAL WALK

Independents

and digital natives

O

M&S

CATHEDRAL WALK
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Convenience (l \

and value retail

O

.

LOWER GRAND ARCADE
Best of high street

O

FOOD HUB
O
|
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GRAND ARCADE

[ ]

COMPELLING
LZONING

GROUND FLOOR

Better for brands, better for people.
Premium and high street under one roof.

Progressively designed to give the city
centre a new dimension, with open and
inclusive spaces, clear zoning creates focus
for brands and customers alike.

HAYES ARCADE
Jewellery quarter

O

N
THE HAYES
Premium fashion
and dining

O




UPPER GRAND ARCADE — EE 1

Best of high street

O

i R

COMPELLING
LZONING

UPPER FLOOR

Better for brands, better for people.
Premium and high street under one roof.

Progressively designed to give the city
centre a new dimension, with open and
inclusive spaces, clear zoning creates focus
for brands and customers alike.

/_ GRAND ARCADE
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ST DAVID'S

UPPER FLOOR

TGI FRIDAY'S

KUGO05/KLG10

FRANKIE TREE TOP
& BENNY ADVENTURE GOLF

PIZZA
EXPRESS

PREZZO

UG13/19

CILIEGINO
NANDO’S

UG01/02

UG11/12

UG25/26

UPPER EAST SIDE ARCADE

BERSHKA
NEW LOOK
SHAKE SHACK
CHARITY
SUPER.MKT
BO CONCEPT

AUNTIE
ANNE’S

GRAND ARCADE

GRAND
ARCADE JOHN

LEWIS

& PARTNERS

THE

FRAGRANCE
SHOP

SEPHORA

(OPENING AUTUMN 2025)

STARBUCKS

HOLLISTER
ALL SAINTS

RIVER ISLAND
g

STRADIVARIUS
JACK & JONES
PULL & BEAR

CREW CLOTHING
BRAVISSIMO
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ACTIVATE

YOUR

BRAND

INSPIRED
BY

THE
NORTH
.FACEND

ALLOW YOUR BRAND TO LIVE
ACROSS OUR ENTIRE ESTATE

Launch a product, get people talking, get people looking.
From dominant digital screens to boutique beach huts,
, our brand activation product, pushes our spaces | | ﬁﬁ

and our brand partners to challenge what is expected ‘
within a retail destination.



BEYOND

PLACES & SPACES

Our reach as a partner goes above finding the perfect space for brands to call their own.
We provide marketing support to raise awareness, promote product launches, drive traffic
for events. You name it, we'll have it covered.

‘ stdavidscardiff ‘ stdavidscardiff

140K /6K 29K

TOTAL SOCIAL PLUS AVG MONTHLY THE
FOLLOWERS MEMBERS WEBSITE SESSIONS

PLACE
TO

INDULGE
AND
BE SEEN
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St David's
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BE PART OF THE NEW
ERA AT ST. DAVID'S

2eP o 0:0:

St Davids



