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Welcome to
Water Street Tampa.

Thisis more than the newest downtown city
development - it's the ultimate balanced

urban experience.

People, productivity and wellness come into perfect
alignment with vibrant retail, inspiring living options and
an enriching outdoor cityscape. Water Street Tampa brings
together the essential elements of a thriving community —
all in a beautifully interconnected space with the human
experience at the center. Here, every detail is designed
to change the way we experience city living. This is a

destination for art, culture, shopping and entertainment.



A Dynamic, Mixed-Use Neighborhood
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Tampa Stats
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Net Migration Trends
Towards Tampa

Domestic migration patterns within the
United States have shifted dramatically
since the onset of the pandemic in early
2020. While some regions in the U.S. are
experiencing an unprecedented exodus as
a result, others like Florida expect to see
explosive growth continue for years to come.
In 2022, Florida had the fastest-growing
population in the country - the first time
the state has taken the top spot since 1957,
according to the U.S. Census Bureau.

Downtown Tampa to
Double in Population

Tampa’s downtown revitalization over the past
decade has brought world-class amenities and
opportunities to the city’s residents, resulting
in approximately 5.7 million annual visitors in
2022, an increase of one million annual visitors

3 I"d best city to move to

According to Redfin, Tampa is one of the
top 3 cities in the U.S. to move to

U.S. Census ranks Hillsborough County

H4 R

State analysts estimate that Florida’s
population will increase by more than 303,000
residents annually for a total of 23.1 million
people by April 2025. With approximately
1,000 people anticipated to move to the state
every day, cities like Tampa are poised to see
significant population growth. Tampa, which
ranks #1 in the nation among the largest net
migration, continues to be one of the best
cities to move to.

since 2021. By 2024, the Tampa Downtown
Partnership forecasts the downtown population
will double - largely due to highly anticipated
developments like Water Street Tampa.

WalletHub ranked Tampa
#4 Best Large City to
Start a Business in 2023

CIO ranked Tampa

#7 fastest growing
U.S. tech hub for IT talent in 2022
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Your Customer

Comprised of a 15 minute-drive radius from Water Street Tampa, the Primary Customer Area is as dynamic
as it is discerning. New development will spur growth over the next decade, making the market ever more
energized, ever more affluent, ever more compelling.

NEW TAMPA

Water Street Tampa

.m_ TAMPA PALMS 117 o [mo]@ /@
Residences Median Age Avg HH Income

1,500 34 $355,071

— 5 Min Drive

ER GLADES T&1 o 2 o 4 o)
) gl (B
_______________________________ | | 31,093 32 $120,725 15,464
..... . mv -
e qllin R 10 Min Drive
AR | ‘o o 0 7 (®
- b8k ol oo [
165,460 38 $110,044 71,914
“Qooe 15 Min Drive
st 181 o2 ‘4 o
ik 6y (B
------- 406,991 37 $93, 241 170,056
L 5 Min Drive 10 Min Drive 15 Min Drive

r

*2021 Colliers Demo Report (Esri 2022)
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Ultimate Walkable Community

With shopping, dining and recreation all in
close proximity, Water Street Tampa creates
the ultimate walkable community for locals
and visitors alike.

r y
Walk Score

92
\'4

Water Street Tampa has been shaped around people, not cars,
to create a place of urban discovery and offers an impressive
walk score of 92.

Whether returning home to one of the local residences,
taking a coffee break from the office or visiting for a weekend
activity, high walkability provides a more seamless lifestyle.
Water Street Tampa offers the opportunity to easily meet
friends outside, take a meeting in a local restaurant or enjoy
a group event at Amalie Arena.

O 45-foot sidewalks that are , i , Art installations and fountains
—'% lined with shops, restaurants “Mi>  that are treated like integral
and other active uses, making pieces to imbue character and
the pedestrian experience define a sense of place.
continuously interesting.
Zoned sidewalks for activities Generous use of canopies,
ﬁ?ﬂ like outdoor dining, walking % water and trees to help keep
and lushly planted stretches pedestrians cool.

of trees and plants.



Water Street Tampa - Expected Buildout
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388 Units
13,000 SF Retail
Open

Thousand & One
360,000 SF Office
11,500 SF Retail
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USF Morsani College of Medicine

2,000 Employees + Students
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60,000 O
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Retail/Entertainment: 600,000 Square Feet ~ Office: 2.0 Million Square Feet* .~ Hotel: 1,690 Rooms | Residential: 3,200* Units
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Water Street Tampa
Arts & Entertainment
Annual Visitorship

Annual Visitors

5,755,000+

Tampa Convention Center Amalie Arena
280,000 2,000,000
Tampa Bay History Center Port Tampa Bay
150,000 1,200,000
The Florida Aquarium The Tampa Riverwalk

925,000 1,200,000

TECO Line Streetcar Riders: 1.8 M|II|on
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A Vibrant Street Level Experience

Water Street Tampa has welcomed nearly 50 retailers to the neighborhood. And this is just the beginning.

’ . . ®
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Merchandising Overview
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Water Street Tampa Retailer Highlights
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Located at:
500 Channelside Dr.

hilac

Lilac is a Michelin Star modern Mediterranean
restaurant helmed by Michelin-starred chef, John
Fraser. Open from Tuesday through Saturday,
the dining room’s walnut flooring and the warm
glow from the pendant globes create an elevated,
convivial space focused around an eight-seat
Christian Liaigre chef’s counter in sandblasted
walnut and a lively open kitchen. Lilac’s four-
course prix fixe dinner menu celebrates the chef’s
vegetable-forward philosophy using fresh, seasonal,
and locally sourced ingredients.

BOULON

BRASSERIE

Located at:
1001 Water St.

Boulon Brasserie, a French Bistro by Next Level Brands,
includes a restaurant, café and full bar, with a menu
highlighted by fresh-caught seafood and modern
interpretations of classic French pastries.

Located at:
1011 E Cumberland Ave.

Toastique

Toastique is a boutique gourmet toast and juice bar offering
a fresh, chic, rustic experience that perfectly transitions
from early on-the-go breakfast to corporate lunch to post
sweat session fuel up. Toastique offers fresh, seasonal and
responsibly sourced products and a feel-good atmosphere
all day long.

-

PREDALINA

Located at:
500 Channelside Dr.

Predalina, by Tampa-based hospitality company
Oxford Commons, brings their latest concept to
Water Street Tampa. Inspired by the coastal heritage
of Predeliana Oliviera, Predalina offers the best
of Mediterranean seafood and much more. Enjoy
delicious meals and unforgettable drinks any day of
the week -brunch, lunch and dinner.

With a dining room, two patios, and an expansive
bar, Predalina provides a full-service dining
experience. It's the place for creating memorable
moments.

)):r ngetheory

I T N E S S

Located at:
1045 E Cumberland Ave.

Orangetheory is a heart-rate based HIIT total-body group
workout that combines science, coaching and technology
to guarantee maximum results from the inside out. It's
designed to charge your metabolism for MORE caloric
after-burn, more results, and more confidence, all to
deliver you more life. Orangetheory is more than a gym
because the work you do here in the studio will make all
the difference out there in your world.

= = Located at:
M I n I Luxe 1045 E Cumberland Ave.

MiniLuxe is a socially-responsible lifestyle brand and
talent empowerment platform for the nail and waxing
industry. For over a decade, MiniLuxe has been setting
industry standards for health, hygiene, and fair labour
practices in its efforts to transform the most used, but
highly under-regulated nail care industry. MiniLuxe looks
to become one of the largest inclusionary educators and
employers of vocational women workers by empowering
Asian-American, Asian-Canadian, and other diverse
members on its talent empowerment platform.

12



Water Street Tampa Retailer Highlights

Greehwise Located at:

Located at: MARKET 815 Water St.

815 Water St.

Publix GreenWise Market conveniently located on the
street-level at Heron, grants easy access to a variety
of organic, natural and speciality groceries, and
meals. GreenWise Market also provides Kombucha
on tap,, a¢ai bowls, craft beer, wine, and more at
Pours. You can get cozy and stay for awhile with a
coffee, or take your beverage to-go.

Cameron Mitchell Restaurants, the company that
runs Ocean Prime, introduced The Pearl next to
Publix GreenWise Market at Heron. The Pearl serves
craft beer, drinks and sharable, artisanal tavern fare
in addition to a selection of seasonal oysters, clams
and shrimp-boil fare.

Located at:
SPLENDID ICE CREAMS 615 Channelside Dr.

X
wagamama covees:.

Wagamama been practicing Kaizen, meaning ‘good
change’ since 1992,when they opened their first
doors in London’s Bloomsbury. Inspired by fast-paced,
Japanese ramen bars and a celebration of Asian food,
Wagamama burst into life. They set out to create a
unique way of eating and bringing the fresh, nourishing,
flavors of Asia to all.

Jeni’s Splendid Ice Creams is created by none-other
than Jeni, herself. Jeni and her team believe in bringing
people together through really great ice cream. The ice
cream has a uniquely smooth texture and buttercream
body that makes you come back for more.

13



Retailer Highlight:

DWELL

Dwell Home Market is a locally owned retail concept that aims to improve
the furniture shopping experience. The pop-up showroom in Water Street
Tampa provides a constantly evolving collection of modern, global, and
casual furniture and décor sourced from around the world.

In addition to on trend pieces at the right price point, guests can enjoy

a bar with complimentary drinks, a no pressure sales environment, and
in-stock inventory. Trained interior stylists can find you the perfect throw
pillow, design your entire home... or just pour you some wine and leave you
to it. Dwell makes furniture shopping fun and easy.

Located at: 1050 Water Street

Irriitlire ste

) Eh K
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Culinary Highlight:

Chef Ferrel Alvarez

The award-winning Chef and restaurateur, along
with his dedicated team, have nabbed a Michelin
Bib Gourmand Award, a James Beard nomination,
and have established six concepts and seven
restaurants in the Tampa Bay area in just nine
short years. Put simply, Alvarez stays moving.

It's been a long road to reach
the top of Tampa’s culinary
mountain.

Alvarez got his start in the culinary world at

15 years-old, washing dishes and prepping
vegetables at a catering company. A chef there
spotted a drive and talent in him that he helped
cultivate, seeing more in Alvarez—a self described
“knucklehead doing knucklehead things” at the
time—than he could see in himself.

“l had no idea what that meant,” Alvarez says of
the significant chance encounter that would color
the rest of his life. We're in The Tampa EDITION's
inspired chartreuse and slat-wood-paneled
lounge, speaking over the soft 50s doo-wop that
greets all who enter. “That was the beginning of
my future without me knowing it then.”

Another push came, unwittingly, from Alvarez’s
high school accounting teacher, who encouraged
him to try his hand at a pilot program, a school-
to-work internship. Alvarez proceeded to complete
the 450 hours of volunteer work at a local hotel,
moving through each position: front desk,
housekeeping, forecasting with the GM, kitchen
work, maintenance, and everything in between.

“l think it twas meant to scare me away and put
me through college,” he says with a laugh. “But it
totally intrigued me. | was all in.”

This was 1994, when the restaurant industry and
life therein were much different than today.

“Before Food Network, before Emeril, before
Bourdain,” he says.

Food service, and cooking writ large, in other
words, were absent any kind of glamour back
then. So maligned was the industry, in fact,
Alvarez says his father, a now-retired physician, was

“I think it twas meant to scare
me away and put me through
college,” he says with a laugh.
“But it totally intrigued me.

I was allin.”

taken aback when his son told him he’d chosen
the profession.

That hunger and drive eventually led to Alvarez
opening his own spot, the renowned and award-
winning Rooster and the Till, which he opened in
2013 with a hope, a prayer, and some borrowed
money from friends and early believers. There was
no indication then that this “1200 square feet of a
white box in Seminole Heights,” as he describes it,

would turn into the empire Alvarez oversees today.

Especially given, initially, he and his staff had “no
idea what we were doing.”

Beyond that: the space had no floor drains, no
grease traps, no hood system, no gas. Alvarez
and Brian Lampe (a cook he met at Mise who is
now exec at Rooster), built most of the restaurant
with their hands and the help of one contractor.
They found abandoned fencing around the
neighborhood, brought it in, and sat on buckets
for two weeks, pulling out nails to make a
reclaimed wood wall. They found affordable
chicken feeder lights on Etsy, and hung them with
Edison bulbs before Edison bulbs were ubiquitous.
They even found an after-hours joint on Craigslist
that had just gone out of business, and carted

its bar over in a rented U-Haul. They then bought
some cheap used chairs and barstools, sanded
them down and painted them black.

Rooster and the Till
6500 N Florida Ave, Tampa, FL

Nebraska Mini Mart
815 N Nebraska Ave, Tampa, FL

Gallito Taqueria
640 East Main Street, Lakeland, FL

Dang Dude, Lunch Lady, Gallito Tacqueria
Sparkman Wharf

15



WATER STREET FS'ERAL@I'C PROPERTY
et T NJE RS™




WATER STREET
TAMPA

Unique Urban Energy

Arts in
/WSOZ/O/’)

be Well

Nourish Yourself @ Water Street Tampa

SUNSET

SERIES

WATER STREET
TAMPA

Neighborhood
Spotlight

Each month, the neighborhood
partners with a local bar,
restaurant or shop to present an
evening of specials, giveaways,
samplings and fun entertainment.

CLICK TO VIEW

CLICK TO VIEW

CLICK TO VIEW

An annual event, a series of experiential
pop-up art installations located along
Water Street Tampa.

Each month Water Street Tampa offers
complimentary outdoor wellness classes, that
allow our neighbors and friends to spend an
hour embracing movement and postures.

A seasonal series, which is free to the
community, allows guests to enjoy immersive
experiences featuring local businesses and
live entertainment.

The Lifestyle of Water Street Tampa

Water Street Tampa Phase 1 Completion

A Weekend in Water Street Tampa

17


https://vimeo.com/813338306?share=copy
https://vimeo.com/793475075?share=copy
https://vimeo.com/763847729/2f41459b65?share=copy

Unique Urban Energy:

7% MARKEI

Sundays start fresh with The Market at Water Street Tampa. Every third Sunday of every month,
visitors and neighbors can shop 60+ local food and wellness-focused vendors with an array of fresh,

local, homemade, handcrafted, fair-trade, vintage or eco-friendly products.

—ge

I:Ii '}u E"

s

60+ local vendors _,_

3,000+ visitors each month

Over 200% increase

in sales for Water Street Tampa retailers during event

WATER STREET STRATEGIC PROPERTY
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“Love Letters”

Arts & Culture

Water Street Tampa is a welcoming community with diverse
experiences for everyone to enjoy, and art is an important piece
of the neighborhood. Perception of art intensifies and clarifies
life experiences, contributing to a sense of place. These public
artworks help to celebrate the incredible city of Tampa and the
cultural values of Water Street Tampa: inclusivity, resiliency,
connectivity and well-being.
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210

“Mangrove Fountain” on Water Street
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“Equality Diversity” by Leon Keer

“The Reddish Egret” by Alessandro Etsom




Water Street Tampa Residential Assets
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HERON

Address Retail Mix
815 Water Street Publix GreenWise Market
Tampa, Florida 33602 The Pearl

3 Corners

Perched near the water’s edge, Heron reimagines urban living—
creating a tranquil oasis within an energized community. Heron
offers 420 residences, comprised of one-, two- and three-bedroom

apartment homes.

WATER STREET STRATEGIC PROPERTY
TAMPA PARTNERS

cora

Address Retail Mix
1011 E Cumberland Avenue Wine on Water Yura Vine Brothers
Tampa, Florida 33602 Small Giant Predalina

Chill Bros. Scoop Shop Toastique

Welcome to a haven of lush greenery, seamless services and thoughtful
amenities where dreams unfold and life blossoms. Featuring 388
residences, Cora is comprised of studio, one-, two and three-bedroom

apartment homes.

ASHER | T99T

Address Retail Mix

1050 Water Street Synovus Bank DWELL Home Market

Tampa, Florida 33602 Wagamama Design/Fashion Retailers
Ash Service Retailers

Asher offers endless opportunities to enrich your life - surrounded by

a community of neighbors and friends. Featuring 393 residences, the
building is comprised of studio, one-, and two-bedroom apartment
homes. Located on the first 7 floors of Asher, ROOST Tampa, an extended
stay apartment hotel concept, offers 97 fully furnished rooms with a
four- and eight-bedroom co-living apartment, with boutique hotel perks.
In 2023, ROOST Tampa was ranked #1 out of 184 hotels in Tampa.

22



THE
TAMPA
Address Retail Mix ArtsClub
500 Channelside Drive Lilac Punch Room
Tampa, Florida 33602 Market Spa at The Tampa EDITION
Azure *Menus curated by Michelin Star Chef John Fraser

As Tampa’s first luxury 5-Star lifestyle hotel, The Tampa EDITION is a cultural focal
point of the Water Street Tampa neighborhood. The Tampa EDITION includes 172
guest rooms and suites. EDITION hotels are located in gateway cities throughout the

world, including New York, Los Angeles, Miami, London, Barcelona and Shanghai.

WATER STREET STRATEGIC PROPERTY
TAMPA PARTNERS

Water Street Tampa Hotel Assets

JW MARRIOTT

Address Retail Mix

510 Water Street Driftlight Turntable

Tampa, Florida 33602 JW Market Cafe Full Service Spa by JW
Six

The JW Marriott Tampa introduces an elevated hospitality experience to
downtown Tampa. With multiple social spaces and shared amenities across
the first six levels of the hotel, the hotel is a center of activity inside the Water
Street Tampa neighborhood. The JW Marriott Tampa Water Street features a
30,000 SF ballroom, the largest hotel ballroom in Tampa Bay, and is connected
via sky bridge to the Tampa Marriott Water Street.

MARRIOTT
TAMPA WATER STREET

Address Retail Mix
505 Water Street Anchor & Brine Starbucks
Tampa, Florida 33602 Lona Bright Ice

In 2019, the Tampa Marriott Water Street underwent a $42 million renovation.
Enriching the lifestyle offerings within the hotel and Water Street Tampa,

the Marriott Water Street has partnered with national restauranteur Richard
Sandoval to elevate the food and beverage options. Located on the Tampa
waterfront, the hotel offers a wealth of amenities, including 50,000 sf of

renovated meeting space.
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Water Street Tampa Office Assets

-

JORA TS

\ J “"(MI‘M ress
bl I WI‘II““ 6A1?§10nnelside Drive, Tampa, FL 33602 T H O U SA N D & O N E

Retail Mix Address Retail Mix
Guava Grill Gallito Taqueria The Modern Paws BodyRok Pilates Splitsville 1001 Water Street, Tampa, FL 33602 Naked Farmer
Fit Bowl Co. LightHaus Beer Garden BurgerFi Rukus Cycling Studio The Covery Boulon Brasserie
Swigamajig Battery Jotoro Shortwave Coffee JoDog CAVA

Dang Dude Hampton Chocolate Factory Noble Rice Coinflip Lunch Lady

Jeni’s Ice Cream Joyful Notion F45 Training Coldwell Banker Half Moon

The first new trophy office tower to break ground in Tampa’s downtown in three decades, Thousand & One
signifies the beginning of a new chapter for workplaces. Thousand & One has been sustainably designed with

Sparkman Wharf combines re-imagined waterfront loft-style office space with dynamic and refreshed COOKFOX’s biophilic philosophy in mind, which has been shown to reduce stress, enhance creativity, and
ground-level retail nestled in a park-like environment, which features an intimate dining garden, improve well-being. In addition, it is both WELL-Gold and LEED-Silver, a first for the region. The building is
biergarten, and lawn for play and relaxation. Sparkman Wharf offers 150,000 SF of creative, loft-style both WELL-Gold and LEED-Silver certified, as well as WiredScore Platinum certified, a first for the region.

office space, with expansive water views and 80,000 SF of first floor retail.

WATER STREET STRATEGIC PROPERTY
TAMPA PARTNERS 24
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WATER STREET

Asher - Available Spaces for Lease
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Sparkman Wharf - Available Spaces for Lease
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Phase 2 - Block 1 and 2 - Target Merchandising Mix

BLOCK 1 BLOCK 2
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Guest Parking

# of total spaces

5,182

On-Street Parking

# of total spaces

198

Municipal Parking

# of total spaces

4,336

Total Parking Spaces Available

9,716

Parking amounts shown are total number of
spaces. Total transient parking available will
vary based on time of day and office/event

parking demands.

@ District Valet Parking
o<

Future Parking

# of total spaces

3,200

WATER STREET STRATEGIC PROPERTY
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Water Street Tampa’s
Foundation

Wellness
Each building at Water Street Tampa embraces the ="
concept that dynamic, thoughtfully designed spaces

can improve overall health and well-being, allowing our o

community to attract and retain better talent.

. Walkability
:[3 Grab coffee, connect with nature, and skip traffic, all in a Walk Score
mornings’ commute. Water Street Tampa creates the ultimate 92
walkable lifestyle for today’s residents and visitors.
So——
g 7). Sustainability
3 @ From LEED Neighborhood Designation certification to a
focus on harmony with the native landscape, there’s a

foundational commitment to corporate responsibility and
environmental sustainability.

Technology

World-class infrastructure that allows each person to
digitally conduct buisness anywhere, securely and privately, -
through the district’s Universal Access Network. Water Street e
Tampa is the first neighborhood in the world to achieve a

SmartScore Neighborhood Pre-Certification from WiredScore.

G

£ Connectivity

L 2 Theurban layout is designed for ultimate accessibility and mobility.
Highways, bus routes, a TECO streetcar, walkable streets, a marine
terminal and bike infrastructure, links Water Street Tampa to other
global capitals and other Tampa neighborhoods.




INTERNATIONAL
WELL

BUILDING
INSTITUTE™

4

Setting the Global Bar for Community Wellness

As the first neighborhood in the country to achieve the WELL Certification under
the WELL Community StandardTM at the Gold Level, Water Street Tampa is designed
to positively impact the health and well-being of individuals in the public spaces
where they spend their time. Pioneered by The International WELL Building Institute,
the WELL Community Standard™ is an evidence-based system used for measuring,
certifying and monitoring features that impact the human experience. These core
concepts are central to the Water Street Tampa ethos, helping our community set
new standards for wellness worldwide.

qpe

WATER STREET
TAMPA

Air

Regular air quality monitoring

Water

Water bottle refilling stations
throughout the neighborhood
and an integrated overflow
water management system

Light

Reduce light pollution,
light trespass and promote
circadian lighting

Movement

Regular recreational
programming; fitness facilities
in every building; and bike-
share options

Temperature

Urban heat island mitigation
through large tree canopy,
water features, light colored
pavers and roofs

STRATEGIC PROPERTY
PARTNERS

>,

Sound
Noise level restrictions to
reduce noise pollution

Materials
Comprehensive waste
management initiative and
on-site recycling program

Mind

Biophilic design, streetscape
greenery, preservation of
waterfront views, access to
mental health services and
restorative green spaces

Community

Monthly fresh markets, shared
Wellness Community Center,
shared spaces for educational
programming, public spaces
for social gatherings, a curated
public art series
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About Strateglc Property Partners

Strategic Property Partners

Strategic Property Partners, LLC (“SPP”) is a full-service real estate developer,
owner and operator focused on world-class execution, innovation and creating
high-quality experiential places. SPP’s first project, Water Street Tampa, is being
developed on 56 acres of contiguous land the company owns along the waterfront
in downtown Tampa. With its first phase of development complete and operational,
the award-winning Water Street Tampa has revitalized the downtown Tampa core
and transformed it into a vibrant waterfront destination. When complete, the multi-
phased development will consist of approximately nine million square feet of new
commercial, residential, hospitality, cultural, entertainment, educational and retail
uses. SPP is owned and capitalized through Cascade Investment LLC.
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Sociql Mediq STRATEGIC PROPERTY WATER STREET
PARTNERS TAMPA
Instagram.com/watersttampa spprealestate.com asherresidences.com thousand-and-one.com
n facebook.com/waterstreettampa waterstreettampa.com editionhotels.com sparkmanwharf.com
; heronresidences.com jwmarriottampa.com
y twitter.com/waterstreettampa ) P
coraresidences.com myroost.com
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WATER STREET
TAMPA

Melissa Riccardi Lisa McCaffrey
Vice President, Retail Services Executive Vice President, Retail Services
melissa.riccardi@colliers.com lisa.mccaffrey@colliers.com
917.744 1745 813.598.0303
Colliers

Colliers International Tampa Bay Florida
4830 West Kennedy Boulevard, Suite 300 Tampa, FL 33609
813.221.2290

retail.waterstreettampa.com



