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Kroger
1595 Peachtree Pkwy, Cumming, GA 30041
Kroger Total Trade Area 18.45 sq mi

5550 Bethelview Rd., Cumming, GA 30040 Overlapping area 16.1%

Total Trade Area 31.34 sq mi
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0 OLL ' International, Inc.
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650 Sawnee EMC

450 Solvay Specialty
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Household Income

: 400 CommScope, Inc.
: 350 America BOA, Inc.
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DAVID MARTOS

david.martos@colliers.com
678-237-3472

WHITNEY SPANGLER
whitney.spangler@colliers.com

404-375-4061
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ABERNATHY
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JUSTIN ABERNATHY

jabernathy@abernathytimberlake.com
678-858-0415

JEREMY YARBROUGH
jyarbrough@abernathytimberlake.com

‘ 678-689-0395

ABERNATHY www.AbernathyDevelopment.com

DEVELOPMENT COMPANY
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