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THE FASTEST-GROWING COMMUNITY WITHIN THE URBAN CORE
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NORTH LOOP AT A GLANCE...
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income is
higher than
the national
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34.5%

Residents in
the 25-34 age
range. 20.3%
higher than the
MSP metro



The neighborhood also enjoys
local and national recognition

as it has been named “Best
Neighborhood” (Mpls/St. Paul
Magazine and CityPages), 12th
Hippest Neighborhood (Forbes),
“Favorite Neighborhood” (Fast
Company), “Coolist Neighborhood
in American” (Thrillist), and “Go
List 2016" (Fodor's).
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New mixed use development

Apartments - 158 units on six levels

20,000 SF retail available

Underground retail parking available

Outdoor plaza with patio options available

Storefront and signage available in portal to parking, residences, and plaza
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[5Y AVAILABLE FOR LEASE

1100 - 14,000 Square Feet

On the retail scene, the North Loop has become very competitive with local
and national high-end concept retailers looking for highly sought-after space.
As a hub of employment, entertainment, and transportation, businesses are
attempting to capture the vibrancy of the neighborhood with locations that offer
livability, walkability, easy access to amenities, transport options and green
space, making them attractive options for today’s young professionals, empty-
nesters, creative types, and sports enthusiasts alike.
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OPTION 1* OPTION 2*

AVA".ABLE SPACES SUITE 111: 2,276 SF E' T T UITE 10 3,433 SF
1,100 - 14,000 SF SUITE 110: 1,890 SF T

SUITE 109: 2,875 SF

b |
: SUITE 109: 3,646 SF
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*PLAN SHOWS 2 OR 3 SUITES ON THE EAST SIDE OF DEVELOPMENT
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A RETAIL LEASING LOCATION
Colliers

INTERNATIONAL
KRIS SCHISEL MOLLY TOWNSEND 128 N 2ND STREET
952 897 7715 952 897 7825 MINNEAPOLIS, MN

Accelerating success. kris.schisel@colliers.com molly.townsend@colliers.com SECONDANDSECOND.COM




